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OZ: Bu arastirmada gomlek giyimi ile ilgili tiiketici konfor deneyimlerinin ve tiiketici beklentilerinin ortaya konmasi amaglanmustir.
Deneyim ve beklentinin yaninda tiiketicilerin konfora/gériiniise/fonksiyonellige 6nem verme dereceleri, gémlek tercihinde etkili olan
ozellikler ve gomlek kumaslarinda tercih edilen lif tiirleri de incelenmistir. Yasa ve cinsiyete gore farkliliklar da degerlendirilmistir. Bu
aragtirma tarama modelli bir arastirmadir. Arastirmanin verileri anket formu araciligiyla toplanmistir. Aragtirmaya 132 kisi katilmistir.
Aragtirma kapsaminda elde edilen veriler SPSS programu ile istatistiksel olarak analiz edilmistir. Arastirma sonuglarinda; gomlek giyme
deneyiminde; dokunsal deneyimin istatistiksel olarak cinsiyete gore degistigi ve kadinlarin erkeklere gore daha yiiksek deneyim puanina
sahip olduklari tespit edilmistir. Hareket konforu deneyimi ise istatistiksel olarak cinsiyete gore degismemistir. Konfor/kullanim/bakim
beklentisinin cinsiyete gore istatistiksel olarak degistigi ve kadinlarin erkeklere gore daha yiiksek beklenti puanina sahip olduklar tespit
edilmistir. Gomlek tercihinde etkili olan en 6nemli 6zellikler bedene uygunluk, konfor ve stil/model iken en az 6nemli 6zellikler iiretim
yeri, marka ve modaya uygunluktur. Cinsiyetin marka, konfor ve kolay bakim degerlendirmelerinde istatistiksel olarak etkili oldugu,
kadmlarin konfor ve kolay bakimi erkeklere gore daha 6nemli bulduklari, erkeklerin ise markay1 kadinlara gore daha 6nemli bulduklar:
sonucuna ulagilmistir. Yas; sadece konfor degerlendirmesinde istatistiksel olarak etkilidir ve 55-75 yas grubunun konfora en az 6nem
veren grup oldugu tespit edilmistir. Kadinlarin erkeklere gore konfora ve fonksiyonellige daha ¢ok 6nem verdikleri, goriiniige ise kadin
ve erkeklerin benzer derecede 6nem verdikleri goriilmiistiir. Tiiketicilerin gémlek giyiminde en ¢ok pamuk lifini sonrasinda keten, keten
pamuk, ipek gibi dogal igerikli lifleri tercih ettikleri en az ise sentetikler lif grubunda yer alan akrilik lifini tercih ettikleri tespit edilmistir.
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INVESTIGATION OF CONSUMER COMFORT EXPERIENCES
AND EXPACTATIONS ABOUT SHIRT

ABSTRACT: In this research, it is aimed to reveal consumer comfort experiences and consumer expectations about shirt wear. In
addition to experience and expectation, the degree of importance to comfort/appearance/functionality, the features that are effective in
shirt preference and the fiber types preferred in shirt fabrics were also examined. Differences by age and gender were also evaluated.
This research is a survey model research. The data of the research were collected through a questionnaire form. 132 people participated
in the research. The data obtained within the scope of the research were statistically analyzed with the SPSS program. In the research
results; in the experience of wearing a shirt; It was determined that tactile experience statistically changed according to gender and
women had higher experience points than men. Movement comfort experience, on the other hand, did not statistically change according
to gender. It was determined that the expectation of comfort/use/care changed statistically according to gender and women had higher
expectation scores than men. While the most important features that affect the shirt preference are fit, comfort and style/model, the least
important features are the place of manufacture, brand and conformity with fashion. It was concluded that gender was statistically
effective in brand, comfort and easy care evaluations, women found comfort and easy care more important than men, and men found
the brand more important than women. Age; It is statistically effective only in the evaluation of comfort and it has been determined that
the 55-75 age group is the group that gives the least importance to comfort. It has been observed that women attach more importance to
comfort and functionality than men, while men and women give similar importance to appearance. It has been determined that
consumers mostly prefer cotton fiber, followed by natural fibers such as linen, linen cotton, silk, and least prefer acrylic fiber, which is
in the synthetic fiber group.
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