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ABSTRACT: The significant factors’ association during brand preference between local and foreign and how the purchase frequency
of buying any clothes occurs have been investigated. The data have been collected by a structured questionnaire among the
respondents who presently living in Dhaka city and the regular buyers of clothing & garments of different brands-foreign & local.
Convenience sampling method has been used with a sample size of 200 consumers for data collection. Hypotheses have been
developed and tested by chi-square to analyse the significance among different demographic factors. This study has helped to
understand the scenario of the consumers’ interest and preference for branded clothes as well as evidence of that with monthly family
income and different age group may vary the frequency of purchase pattern.
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MARKA TERCIHLERI VE MARKALI GIYSILERI SATIN ALMA SIKLIGI: DAKKA SEHRI,
BANGLADES UZERINE BiR ARASTIRMA

OZET: Yerli ve yabanci marka tercihi sirasinda nemli faktérlerin iliskisi ve herhangi bir kiyafet satin alma sikligmnin nasil meydana
geldigi arastirilmigtir. Veriler, su anda Dakka sehrinde yasayan katilimcilar ve farkli-yabanci ve yerel- markalarm giyim ve
giysilerinin diizenli alicilar1 arasinda yapilandirilmis bir anket ile toplanmistir. Veriler uygun 6rnekleme yontemi kullanilarak 200
tiiketiciden olusan bir 6rneklemden toplanmistir. Hipotezler, farkli demografik faktorler arasindaki 6nemi analiz etmek igin ki-kare
yontemi ile gelistirilmis ve test edilmistir. Bu g¢alisma, aylik aile geliri ve farkli yas grubu faktorlerinin satin alma sikligini
degistirebilecegini kanitlamasinin yani sira tiiketicilerin markali kiyafetler igin ilgi ve tercih senaryosunun anlagilmasina yardimei
olmustur.

Anahtar Kelimeler: Giyim sektort, tiiketici, satin alma davranisi, markali giysiler, yerel markali giysiler.
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