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ABSTRACT: The aim of the research was to investigate of clothing purchase behaviours of digital consumers. The survey method
was employed in the research. A questionnaire was developed to gather the data. The questionnaire was designed in two parts. In the
first part of the questionnaire it consisted of defining the personal details. In the second part, the advantages and disadvantages of
purchasing clothes via the Internet were itemised with five-point Likert scale. The sample group was selected with “random sample
method” as 512 digital consumers. In the research, the clothing purchase behaviours of the digital consumers were compared in terms
of the advantages and disadvantages with the personal details. As a result, women thought the clothes purchasing from the Internet
favourable and men thought that it was unfavourable. It was also seen that the users of the Internet for shopping older than 4-5 years
and the users of the daily 4-5 hours shopping websites found the Internet favourable for the clothing purchase. For other comparisons,
there wasn’t any meaningful relationship.
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DIJITAL TUKETICILERIN GiYSI SATIN ALMA
DAVRANISLARININ INCELENMESI

OZET: Arastirmanin amaci dijital tiiketicilerin giysi satin alma davranislarini incelemektir. Arastirmada betimsel yontem
kullanilmustir. Veri toplamak i¢in bir anket gelistirilmistir. Anket iki boliimden olugmustur. Anketin birinci béliimde kisisel 6zellikleri
saptanmasina yonelik sorular sorulmustur. ikinci boliimde ise; besli Likert dereceleme ile internet iizerinden giysi satin almanin
avantajlar1 ve dezavantajlari konusunda maddelere yer verilmistir. Orneklem grubu olarak 512 dijital tiiketici “tesadiifi rnekleme
yontemi” ile se¢ilmistir. Arastirmada dijital tiiketicilerin giysi satin alma davranislar kisisel 6zellikler ile avantajlar ve dezavantajlar
acisindan karsilastirilmistir. Sonug olarak; kadmlarmn internetten giysi aligverigini avantajli bulduklari, erkeklerin ise dezavantajli
bulduklari, interneti 4-5 yil arasinda aligveris amaglh kullananlarin ve giinlilk 4-5 saat arasinda aligveris sitelerini kullananlarin
avantajl bulduklart gériilmiistiir. Bu sonuglarin disindaki diger karsilastirmalarda anlamli iliski saptanmamustir.
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